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UTOPIA

GERMANY'S NO. 1 WEBSITE FOR SUSTAINABILITY

About utopia.de

Utopia mobilises for a sustainable world.

On Utopia.de, we have been informing and motivating people to

make ecological, economic and social changes since 2007.

The independent editorial team combines competent buying advice
with information, tips and recipes for a more sustainable life. In the
form of news, critical background reports and grand visions, we

help shape the social debate.

Utopia is the top brand in the growth market of the future:

sustainability.




GERMANY'S NO. 1 WEBSITE FOR SUSTAINABILITY

Sustainability Viral

Active community with relevant network

Utopia.de

Page Impressions/Month*
Visits/Month*

Unique User/Month*

Utopia Newsletter Recipients
Aktionen-Newsletter Recipients

Utopia@Facebook
Fans

Utopia@Instagram
Follower

15,5 Mio
11,3 Mio
7,6 Mio
58.426
24.883

266.328

343.000

UTOPIA :

As of: January 2023 | *@-Value: for the period from January-December 2022



UTOPIA
Influential target group

Utopia users are particularly educated, high-income, digital and future-oriented.

Age Education Gender

020 N 9%
diverse/no

253 [ 32 % specification

ss-44 [N 23 %

45-54 _ 17 % 14 % _ Secondary school certificate

6s+ [ 6% 519 [ riversiy degree

Source: Utopia-Studie: "Die griine Mitte — Wie Nachhaltigkeit den Konsum grundlegend veréndert", April 2022, n= 9.967 participants

v il



https://utopia-lab.de/app/uploads/2022/04/utopiastudie2022.pdf

UTOPIA
Conscious target group

The users of Utopia belong to the sustainability avant-garde. They present themselves as a well-informed and quality-oriented consumer group for whom
ethical consumption is important in all areas of life.

S : : Clothin I 48%
Importance of sustainability according to consumption sectors* g °

Household appliances I 36%

Food T 72% Travel and vacation I 33%
Personal care & cosmetics [ NN  66% Furniture, home I  28%
Household products e 64% Banks/insurances I 27%
Energy I 61% Electronics I 26%
Everyday mobility Dl  49% Small electrical appliances [ 25%

Source: Utopia-Studie: "Die griine Mitte — Wie Nachhaltigkeit den Konsum grundlegend veréndert", April 2022, n= 9.967 participants *Percentages refer to the "very important” statements.

e/



https://utopia-lab.de/app/uploads/2022/04/utopiastudie2022.pdf

GERMANY‘'S NO. 1 WEBSITE FOR SUSTAINABILITY UTUPIA

The types of consumption

The Utopia target group is not a homogeneous group. It can be divided into different types with a different approach to sustainability.

CONSEQUENT OCCASIONAL
dzfc]ff (29%) (13%)
Q
Cagij:ee  consistently sustainable * very problem conscious
» self-confident, demanding and well-informed * insecure, comfortable and inconsistent
occasional _ consequent + focus on personal responsibility more than + respond primarily to attractive sustainable
0, h
13% 29% others offers
GREEN SHOPPER CAREFREE
(26%) (8%)
+ sustainable and consumer-oriented  less concerned about climate change and the

* open and curious environment

. sometimes very uncertain * price conscious and spontaneous shopper

+ have a sense for beautiful things * ready for something new

thoughtful __—
22%
THOUGHTFUL DENIER
(22%) (2%)
“\.__green shopper

26% * sustainability-oriented and self-confident * barely interested in sustainability
* no shopper * price-conscious and economical
* see themselves as preservers » do not want to accept any restrictions for sustainability

Source: Utopia-Studie: "Die griine Mitte — Wie Nachhaltigkeit den Konsum grundlegend verandert”, April 2022, n= 9.967 participants



https://utopia-lab.de/app/uploads/2022/04/utopiastudie2022.pdf

UTOPIA I

Our formats and prices




OFFERINGS FOR COOPERATION PARTNERS

Formats overview

Native Advertising

Branded Content Channel p.9
Sponsored Article from 6.070 € p. 10
Sponsored Listicle from 5.730 € p.12
Sponsored Recipe from 4.615€ p. 14
Podcast Sponsoring from 1.000 € p. 16
Storytelling & Reach

Advertorial from 8.240 € p. 19
Product Test 18.000 € p. 21
Market Research & Target Group Insights

Survey from 10.070 € p. 24
Branding & Website-Traffic

Green Shopping Campaign from 3.380€ p. 27
Facebook Ad 2.100 € p. 28
Instagram i
Instagram Post & Story from 2.200 € p. 30
Instagram Story 1.575€ p.31 ’
Instagram Raffle 3.200 € p. 32
Media

Newsletter Placement from 875€ p.34
Banner Advertising from 1.000€ p.36
Homepage Event from 4.550€ p.38



Native Advertising

» Branded Content Channel
» Sponsored Article
» Sponsored Listicle
» Sponsored Recipe

» Podcast Sponsoring



WE FOCUS ON YOUR TOPIC UTUPIA

Branded Content Channel

For example: REWE Group

UTOPIA :

UH‘IM Vermeiden. Verringern. Verbessern. REWE. ° Linking your brand to a '[OpiC
/20 fue | S oS i B il 3N T e S R L e S
bis 2030: ———

Goal

 Exclusive, long-term presence in customized environment

Wir sparen
Verpackung vermeiden vnd  \ ) )
REWE. 8.800  High reach, branding & awareness for your brand
O, |
1001/0 Jahr fur Jahr produnient jacar Dautsche mehr ais 100 Kilogramm TONNEN
achialigens  verp 17 waren es insgesant 187 Millionen Tonnen Verpackung vermeiden Plastik peo
g ~ knapp die Haihe Gavon durch uns private Verbraucherinten  UMWELTSCHUTZ il
b s e Approach
S, ‘“f“" — * Independent editorial content combined with your content on a brand-
B WISSENTECHNK relevant tOpiC
° Umweltschonend Einkaufen — Daran ‘:Tl:f':rtlm -1 PR °
ol kennst d hhaltigere Verpack o . . R
e i WO —— * You are the exclusive sponsor of the theme in the form of natively
i e ST W embedded content and premium banners (no third-party advertising)
= Plastiverpackungen bet Obst und
- e Gemuse: No-Go oder notwendig?

* We promote the content of the channel with a wide reach via the
Utopia media channels (newsletter and social media)

Aktuclie News

1 | Media kit
» Exclusivity of all advertising spaces in the entire content channel
» Guaranteed reach with fixed term

» approx. 50.000 — 150.000 page impressions per month (depending on
the topic)

Price upon request



https://utopia.de/tag/verpackung-vermeiden/
https://utopia.de/tag/verpackung-vermeiden/

YOUR COMPANY AS AN EXPERT

Sponsored Article

For example: Greenpeace

Goal

- Expert positioning aeavresce  Rechtlich verbindliche Vorgaben fiir Rinder

LN

» Education on a specific topic (exciting and informative content) Foraerongentir Kipppunkte: Was du immer schon dariiber 13
o S . wissen wolltest = Unterzaichne
« Linking your brand to a sustainability issue st cla Weide - : B Fcition von
ngms Gasan Greenpeace
Approach b s S
« Communication of your sustainability topic in a non-promotional way in b |
the form of an editorial article on utopia.de
* Long-term placement of your article in an editorial environment e L
. . . ; ) . Der Begriff Kipppunkt wird oft im Z bang mit der Klimakrise  cosemmoent o
* Running time of the article, logo integration and flanking banner und Artensterben verwendet. Aber was st damit eigentlich gemeint?
T - o Effalnv.hler :\nha:)d vou' Beispielen, was ein Kipppunkt ist und warum Aktoelle News
advertising for up to 12 months (no third-party advertising) winslle ke darber vissm s, T —

* High-coverage promotion of your article via Utopia media channels
(newsletter, article recommendations, possibly social media) for a period
of 3 months

Please note our criteria for the selection of advertising partners.


https://utopia.de/sponsored-content/kipppunkte-was-du-immer-schon-darueber-wissen-wolltest/
https://utopia.de/utopia-cooperation-partners-advertisers/
https://utopia.de/sponsored-content/kipppunkte-was-du-immer-schon-darueber-wissen-wolltest/

YOUR COMPANY AS AN EXPERT

Sponsored Article

For example: Greenpeace

UTOP! I
ist auch, dass der 's-Regenwa

Base price: 2.500 € (+ media kit for advertising) R A
» Landing page
» Text creation by Utopia content editors

+ SEO optimization by Utopia (if desired also "noindex®)

External linking possible

Waldbrande und Rodung zerstoren das Okosystem
Regenwald und bringen es zum Kippen. (© Markus
Mauthe)

Was kannst du fiir den Amazonas-
Regenwald tun?

- - 1. Engagiere dich und unterschreibe zum
Media Kkits S M . -
Beispiel Petitionen, wie die von

Greenpeace, um den Regenwald zu

Utopia Newsletter standard 3X 3X schiitzen.
Advertisi na on Uto ia 2. Konsumiere weniger oder gar kein
g p 115.000 115.000 Fleisch. Denn fiir Viehfutter werden

(in ad impressions)

Qqantische Flachen Regenwald gerodet.
1 week homepage teaser “ “ el f O ¥ © «

(article feed utopia.de)

Social Push 1x
Price 3.570 € 4.670 €

Please note our criteria for the selection of advertising partners.


https://utopia.de/sponsored-content/kipppunkte-was-du-immer-schon-darueber-wissen-wolltest/
https://utopia.de/sponsored-content/kipppunkte-was-du-immer-schon-darueber-wissen-wolltest/
https://utopia.de/utopia-cooperation-partners-advertisers/

DIVERSE PRESENTATION OF YOUR PRODUCT WORLD UTOP'A

Sponsored Listicle

For example: Byodo

Goal

10 Tipps & wertvolles Wissen zum Backen
w mit Ol! bYOdO

* Clearly structured storytelling and strong visual language

» Space to present your product variety

» Depending on the design: traffic to your pages or online shop

bio vom feinsten

Aktuelie News

Deutscher Wetterdienst zeht Kamabitanz: £s.
b wird immer heier
22 Mautern

Approach

BeiBer als je zuvor”. Letzte Generation plant

mAasive Stirungen in jeder Stadt und jecem
Doxf

* In a varied list format, you offer Utopia users useful tips and
informative content in connection with your sustainable products

| Streit um das 49-Euro-Ticket: Linder werfen
wllIII’lU Vlmﬂ vor

Mohellbaro Immunschwiche®: Lauterbach
Muss Cerona-Auaaage korrigioren
3 i

» Native presentation in the look & feel of an editorial listicle on utopia.de

Sicher hast du schon einmal mit Ol gebacken, doch diese Tipps kennst Belicbte Beitrige
du vermutlich noch nicht. Warum zu Back-0l greifen anstelle zu Butter
oder Margarine? Wir verraten es dir!

» Up to 10 pieces of content, each with text, image and link button in one
listicle

PLNL . VRO, F— < |

* Running time of the listicle, logo integration and accompanying
banner advertising for up to 12 months (no third-party advertising)

* High-coverage promotion of your listicle via Utopia media channels
% (newsletter, article recommendations, possibly social media) for a period
of 3 months

l
'1 Please note our criteria for the selection of advertising partners.
F



https://utopia.de/sponsored-content/10-tipps-wertvolles-wissen-zum-backen-mit-ol/
https://utopia.de/utopia-cooperation-partners-advertisers/
https://utopia.de/sponsored-content/10-tipps-wertvolles-wissen-zum-backen-mit-ol/

DIVERSE PRESENTATION OF YOUR PRODUCT WORLD UTOP'A

Sponsored Listicle

For example: Byodo

Umrechner, der dii yaranuert bei jedem
Backrezept grammgenau weiterhilft.

Base price: 3.500 € (+ media kit for advertising)

» Sponsored listicle with up to 10 items of content

Zum Butter-Ol-Umrechner

» Text creation by Utopia content editors

6) Milde Sonnenblumennote

. SE o . 56 "noi .
rire hisirhats Gk SEO optimisation by Utopia (on request also "noindex")

p Utopia Newsletter standard 2X 3x
1
}, E 8‘ l Diese Kiirbis-Quiche mit Quark-0l-Teig ladt zum AdvertISIng On Utopla 50000 50000
v ,“3-.. Y ! Schiemmen und GenieBen ein. (® Byodo Naturkost GmbH) (|n ad |mpreSS|0nS)
.‘;t ” " Diese herrliche Quiche mit Kiirbis, roten 1 we ek homep age teaser
i - Zwiebeln und Feta schmeckt saisonal am (article feed utobia de) X X
- 4 in der kalten Jahreszeit. Anstelle von pia.
Social Push 1x
Price 2.230 € 4.020 €

Please note our criteria for the selection of advertising partners.



https://utopia.de/sponsored-content/10-tipps-wertvolles-wissen-zum-backen-mit-ol/
https://utopia.de/sponsored-content/10-tipps-wertvolles-wissen-zum-backen-mit-ol/
https://utopia.de/utopia-cooperation-partners-advertisers/

COOKING INSPIRATION BASED ON YOUR PRODUCTS

Sponsored Recipe

For example: ROSSMANN

Goal
* Positioning as recipe expert

» Cooking inspiration for using your products

Approach

» Placement of a recipe provided by you in an editorial look & feel on
utopia.de

* Long-term integration of your recipe in the editorial content

* Running time of the recipe, logo integration and flanking banner
advertising for up to 12 months (no third-party advertising)

* High-coverage promotion of your article via Utopia media channels
(newsletter, article recommendations, possibly social media) for a period
of 3 months ‘

Please note our criteria for the selection of advertising partners.

§§ﬁ-’.’: ., Raw Carrot Bites: Veganer Carrot Cake R@SSMANN
= ¥ mal anders e
)

VEGGIE IM ALLTAG

Raw Carrot Bites: Veganer Carrot
Cake mal anders

Veganes Mett: Lockeres Rezept fiir
e den deftigen Brothelag

Vegan kochen ohne Ersatzprodukte:
Ganz einfach mit diesen Rezepten

Quinoa-Bites: Veganer Snack fiir
| #wischendurch

RS g Fiir den Kleinen Hunger
Carrot Cake mal anders: Die Raw Carrot Bites mit Kokos-Topping sind  zwischendurch: 10 Snucks und
wahre Energielieferanten und k sogar ganz ohne Backen aus. Rezeptideen
Dazu sind sie noch vegan und glutenfrei!

AKTUELLE REWS

Der saftige Boden der Raw Carrat Bles, bestehend aus Matven, Nissan, Datteln
Konknesagnan ind 7imt_ smiht i Knmilnaton s dee ersminen Knkes-Tanninn fae



https://utopia.de/sponsored-content/raw-carrot-bites-vegan-cake/
https://utopia.de/utopia-cooperation-partners-advertisers/
https://utopia.de/sponsored-content/raw-carrot-bites-vegan-cake/

COOKING INSPIRATION BASED ON YOUR PRODUCTS

Sponsored Recipe

For example: ROSSMANN

Base price: 1.900 € (+ media kit for advertising)

+ Landingpage
+ SEO optimization by Utopia

+ External linking possible

Media kits

Utopia-Newsletter standard 2X 2X
Utopia "Gewusst-Wie"-Newsletter 1x 1x
Advertlsmg on_Utopla 50.000 50.000
(in Ad Impressions)

1 week homepage teaser “ “
(article feed utopia.de)

Social Push 1x
Price 2715 € 3.815€

Please note our criteria for the selection of advertising partners.

Entdecke

Zuberetung
ca. 60 Minuten

Menge:
15 Portion(en)

die enerBi0 Produktvielfalt »

Ruhezeir
ca. 240 Minuten

Zutaten:

400ml enerBiD Kokosmilch

509 enerBiD Cashewkerne
Natur



https://utopia.de/sponsored-content/raw-carrot-bites-vegan-cake/
https://utopia.de/utopia-cooperation-partners-advertisers/
https://utopia.de/sponsored-content/raw-carrot-bites-vegan-cake/

YOUR COMPANY AS A TRUSTWORTHY PARTNER UTUP'A

Podcast Sponsoring

_ For example: Polarstern
‘.‘ X “..l .4

Xk

Goal
* Image and branding
» Trust and credibility for your brand

» High awareness in a highly involved target group

Approach

P Neueste Folge * Become a partner of our Utopia podcast in form of a recommendation by
our podcast host

* Permanent integration of your podcast advertising in form of a pre-roll or

mid-roll ad

Foll I i . . . . N
- I » High-coverage promotion of the Utopia podcast via editorial outlets

(articles on Utopia.de, newsletter, social media)

FREITAG
#117 Marie Nasemann im Interview: Es gibt
nichts Wichtiaeres als einen lebenswerten

#89 Dariadaria im Intervi.. 1l @

Please note our criteria for the selection of advertising partners.



https://utopia.podigee.io/91-dariadaria-im-interview-hosentaschen-bei-frauen-sind-ein-grundlegend-politisches-thema
https://utopia.de/utopia-cooperation-partners-advertisers/
https://utopia.podigee.io/91-dariadaria-im-interview-hosentaschen-bei-frauen-sind-ein-grundlegend-politisches-thema
https://utopia.podigee.io/91-dariadaria-im-interview-hosentaschen-bei-frauen-sind-ein-grundlegend-politisches-thema

YOUR COMPANY AS A TRUSTWORTHY PARTNER UTOP'A

Podcast Sponsoring

For example: Polarstern

Standard sponsorship with pre- or mid-roll ad
* Host reads ad as a pre-roll or mid-roll in the sponsored episode
» Textis supplied by you and edited by the editorial team

e Duration: unlimited

Price: 1.000 €

P Neueste Folge

Exclusive sponsorship with pre- & mid-roll ad

* Become the exclusive partner of an episode of the Utopia podcast (pre-
Folgen v Alle anzeigen and mid-roll ad)

TR i Nk N I B » Textis supplied by you and edited by the editorial team

nichts Wichtiaeres als einen lebenswerten

o * Presence: exclusive (no other partner in this episode)
#89 Dariadariaim Intervi.. Il GO

e Duration: unlimited

Price: 1.800 €

Please note our criteria for the selection of advertising partners.



https://utopia.podigee.io/91-dariadaria-im-interview-hosentaschen-bei-frauen-sind-ein-grundlegend-politisches-thema
https://utopia.de/utopia-cooperation-partners-advertisers/
https://utopia.podigee.io/91-dariadaria-im-interview-hosentaschen-bei-frauen-sind-ein-grundlegend-politisches-thema
https://utopia.podigee.io/91-dariadaria-im-interview-hosentaschen-bei-frauen-sind-ein-grundlegend-politisches-thema

UTOPIA I

Storytelling & Reach

» Advertorial
* Product Test



H €O «

2 210-FRUTST R RSPAKET
‘&;L‘;dql},m" gewinnen!

[GEWINNSPIEL

Friihstﬁcken mit FAIRWERT: BiO‘Frﬁh- Jnlzl mitmachen!
stiickspaket von Rapunzel gewinnen

Miisli — von der Badewanne auf deinen
Friihstiickstisch

Love, Peace & Flower Power: Als 1974 in einer Bauemhof Kuche das
erste Rapunzed-Milsh noch von Hand I der By devanne gemischt
wurde wolte der Bio-Fionier ene echte Revolution: voltwertige
Lebensmittel ohne Zusatzstoffe - aber mit ganz viel Liebe.

YOUR TOPICS COMBINED WITH A GIVEAWAY UTOP'A

Advertorial

For example: Rapunzel

Goal
* High reach for your topics
* Image, branding & brand awareness

* Premium option: Generating new newsletter subscribers

Approach

 Basic option: Presentation of your products on an own promotion page
incl. giveaway integration (max. 20 winners)

* Premium option: Extensive communication of your sustainability topic on
your own campaign page incl. links to your homepage, SEO and
conversion optimization, giveaway integration (max. 30 winners) and
generating new subscribers for your newsletter



https://unternehmen.utopia.de/gewinnspiel/rapunzel/fruehstuecken-paket-von-rapunzel-gewinnen/
https://unternehmen.utopia.de/gewinnspiel/rapunzel/fruehstuecken-paket-von-rapunzel-gewinnen/

YOUR TOPICS COMBINED WITH A GIVEAWAY UTOP'A

Advertorial

For example: Rapunzel

,ﬁ Em} Base price (+ Media Kit) 3850562 Péegr&“gm

FAIRWERTE — Rapunzels Liebes-

erkliirung an die Welt Landing page incl. raffle X X
Number of modules max. 2 selggg)tgle*
Duration 2 weeks 4 weeks
Content optimization X**
Generating newsletter subscribers X

*galleries/videos can also be integrated **incl. SEO/conversion optimization

Utopia-Newsletter standard 1x 2X

Vizll Faltnass wirklich mehr wert ist heilt der Mennwert der Rapunzel
Produkie FAIRWERT.

Aktionen-Newsletter standard 1x 1x

Elwas so Einzigartiges wie unsere Welt darf man

nicht unter Wert verkaufen. Lebensmittel wollen Aktionen'NeWSIetter top_position 1x 1x

wertgeschalzl, Okosysteme beschutzt und Menschen

Push Notification 1x 1x
Banner advertising on Utopia (Al‘s) 100.000 150.000

Banner advertising on OKO-TEST
(Al's)

OKO-TEST-Newsletter 1x
i Price 4.340 € 7.220 €

100.000



https://unternehmen.utopia.de/gewinnspiel/rapunzel/fruehstuecken-paket-von-rapunzel-gewinnen/
https://unternehmen.utopia.de/gewinnspiel/rapunzel/fruehstuecken-paket-von-rapunzel-gewinnen/

REACH AND USER GENERATED CONTENT

Product Test

For example: Green Kitchen

Goal

* High reach

* Win conscious consumers as ambassadors for your brand
 Getinsights into your target group

» Receive feedback on your brand and products

Approach

» Up to 50 participants receive a test package with your products and a
customized test guide

» Consumer generated content through direct user feedback
* All participants participate in a digital survey

» We advertise the product test with high-coverage Utopia media
channels (incl. newsletter, social and banner advertising)

@ Registrieren Newletter f Y P HE

e,

: Produktfest: Enkelﬁ«ihige_ und energiespa-
rende Topfe von GreenKitchen!

© Produkttest GreenKitchen:

ste enkelfahige & energiesparende Tdple

M mAchtact nachhaltioar knchan? (raanKitohan encht


https://unternehmen.utopia.de/produkttests/greenkitchen/produkttest-enkelfaehige-und-energiesparende-toepfe-von-greenkitchen/
https://unternehmen.utopia.de/produkttests/greenkitchen/produkttest-enkelfaehige-und-energiesparende-toepfe-von-greenkitchen/

REACH AND USER GENERATED CONTENT

Product Test

For example: Green Kitchen

Media kit call phase
 1x Aktionen-Newsletter top-position
 1x Aktionen-Newsletter standard

 1x Utopia-Newsletter standard

1x Social Push

200.000 Ad Impressions (ROS Utopia.de,
Focus on thematically suitable articles)

Media kit result phase

+ 1x Utopia-Newsletter top-position
* 1x Utopia-Newsletter standard
 1x Aktionen-Newsletter standard
* 1x Push notification

200.000 Ad Impressions (ROS Utopia.de,
Focus on thematically suitable articles)

Price: 18.000 €

_ UTOPIA -

Im Anschluss an deinen Test berichtest du
als registrierte:r Nutzer:in auf Utopia tber
deine Erfahrungen und bewertest den Test

anonym in einer Abschlussumfrage.

Jetzt Produkttester:in werden!

go Tester:innen gesucht!

ER


https://unternehmen.utopia.de/produkttests/greenkitchen/produkttest-enkelfaehige-und-energiesparende-toepfe-von-greenkitchen/
https://unternehmen.utopia.de/produkttests/greenkitchen/produkttest-enkelfaehige-und-energiesparende-toepfe-von-greenkitchen/

UTOPIA I

Market Research & Target Group Insights

* Survey



INSIGHTS ABOUT YOUR TARGET GROUP UTOP|A

Survey

For example: REWE

REWE.

GROUP

Goal

* Trends and consumer insights on sustainability-related topics and

challenges

Willkemmen bei der Umfrage zu Erndhrung und Klimaschutz der REWE Group i 3 ) i
» Feedback on attitudes and behaviours of conscious consumers and their

expectations of products and brands

Ligbe:r Teilnehmer:in,

rund ein Fiinftel der Treibhausgas-Emissionen entstehen durch unsera Erndhrung. Doch sehon kleine Anderungen unserer
Essgewohnheiten haben einen groBen Einfluss aul Klima- und Ressourcenschutz.

Approach

Wir als REWE Group mochtan Verantwortung Obernehmen und klimafreundliche Ernahrung so einfach wie moglich machen.
Damit uns das noch besser gelingt, brauchen wir deine Perspaktive. Deswegen freuan wir uns sehr, dass du an dar

Befragung teilnimmst und hedanken uns mit der Verlosung von 10 Einkaufsgutscheinen im Wert von je 50 € (frel wanibar * On-demand market research: Tailor-made survey of SUStainab”ity'
2wischen REWE und PENNY). . .
sensitive consumers based on your questions and needs

Die Umfrage dauert ca. 7 Minuten und ist selbstverstandlich anonym

* You offer an attractive prize for the participants to motivate them to
take part (the prize is sent via your company)

Hier findest du unsere Nutzungsbedingungen und Datenschitzerkifirung

* We advertise the survey widely via the Utopia media channels (incl.
newsletter, social, banner advertising)

* Premium option: Evaluation of the results based on the Utopia types of
consumption (6 consumption types: consequent, green shopper,
thoughtful, occasional, carefree, denier)




ditte gib an, wie wit

teln sind

Wie wichtig sind dir folgende As-
pekte beim Einkauf von Lebens-
mitteln?

folgenden Aspekte beim Einkauf von Lebensmit

2/8

Saisonalitat

Sehr wichtig

Eher wichtig

Eher unwichtig

Unwichtig

» survey2 quantilope.com

ig oder unwichtig dir die

INSIGHTS ABOUT YOUR TARGET GROUP

Survey

For example: REWE

UTOPIA

. L. Basic Premium
Base price (+ media kit) 7500 € 12.500 €
Creation of the survey, support & “ “
editing with the questions
Evaluation according to consumption “
types (see page 5)
Presentation of the results X
Export of the results as a PDF from “
the tool
Project management & raffle handling X X
Media Kits S M L
Utopia-Newsletter standard 1x 1x 2X
Aktionen-Newsletter standard 2X 2X 2X
Banner advertising on Utopia (Al‘s) 50.000 100.000 150.000
Bal‘wner advertising on OKO-TEST 100.000 150.000
(Al's)
Instagram Post & Story 1x 1x
OKO-TEST-Newsletter 1x
Price 2.570 € 5170 € 7.550 €




UTOPIA I

Branding & Website Traffic

* Green Shopping Campaign
* Facebook Ad



TRAFFIC TO YOUR ONLINE SHOP

Green Shopping Campaign

For example: LANIUS

Goal
* Traffic to your online shop

* Image, branding & brand awareness

Approach

* You offer Utopia users an incentive to buy via a media campaign by

advertising an attractive discount

* Your advertising media link to your online store without any detours

Media Kkits S M L
Utopia-Newsletter standard 1x 1x 2X
Aktionen-Newsletter standard 1x 2X 2X
Standard ad bundle

(Skyscraper, Content Ad, 200.000

Medium Rectangle) in Als

Premium ad bundle

(Fireplace, Halfpage Ad) in Als 200.000 300.000
Price 3.380 € 4970 € 7.110 €

herauszufinden, hat Stiftung Warentest zeh
Sonnencremes, -lotionen und -sprays aus

untersucht

Fur den Sonnencreme-Test wurden Marker

 LANUS

! 2%% b.eisnao:hla

Sonnencreme-Test von St
Warentest: Die Ergebniss

Das wichtigste Testkriterium: Schitzt das i

Kampf an und Ubernimmt so eine
spannende Vorreiterfunktion

Jetzt mehr erfahren!
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20 % Preisnachlass auf
die LANIUS
Sommerkollektion
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Entdecke die klimaneutrale
Kollektion von LANIUS und erhalte
exkluslv 20 % Prelsnachlass. Seit
1999 steht LANIUS fir Fair Fashion
aus nattrlichen Materialen in
héchster Qualitat.

Jetzt entdecken
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s;.’o 204 71 Kommentare 65 Mal geteilt

i Gefilit mir () Kommentierenzs> Teilen -

Utopia @ mit Fairtrade
Deutschland. e X

Gesponsert - @

Macht mit bei den FairActivists und setzt euch
fiir Fairen Handel ein!

FAIRS
V.

jetzt bewerben unter:

.fairucﬁvists.de\/\

<=
~
N

fairtrade-deutschland.de
Werde FairActivist Jetzt bewerben
Fairtrade verbindet K...

© @ O Marc .. 8 Kommentare 12 Mal geteilt

Cb Gefalit mir [:) Kommentar > Teilen

Utopia &
@ 10. April um 18:23 - &

BRANDING & WEBSITE TRAFFIC UTOP'A

Facebook Ad

For example: Fairtrade

Goal - selectable according to focus
* Image, branding & awareness

* Traffic to your site

Approach

* Your brand/product/promotion is promoted via an ad on the Utopia
Facebook channel

» Our social media editorial team designs the ad in a way that you benefit
from maximum interest in the target group

* If desired, your own Facebook profile will be tagged in the post to
generate new followers for you

KPIs
« Focus on reach: ca. 50.000 views Regional
« Focus on ad clicks: ca. 400 - 600 clicks targeting

possible

Price: 2.100 €



https://www.facebook.com/194397797261882/posts/5135915359776743
https://www.facebook.com/194397797261882/posts/5135915359776743
https://www.facebook.com/194397797261882/posts/5135915359776743
https://www.facebook.com/194397797261882/posts/5135915359776743

Instagram

* Instagram Post & Story
* Instagram Story

* Instagram Advertorial



BRANDING & AWARENESS

Instagram Post & Story

For example: Seifenbrause

Goal

* Image, branding & awareness

Approach

* Your brand/product/promotion will be promoted via a post on the
Utopia Instagram profile. Additionally we share the post in the story
incl. link sticker to your page

» Our social media editorial team designs the post and story in a way that
you benefit from maximum interest of the target group and optimized
reach

« If desired, your own profile will be tagged in the post/story to generate
new followers for you

Price one piece post & story: 2.200 €
Price multi part post (max. 3) & story: 2.700 €

Price video-post & story: 3.050 €

Please note our criteria for the selection of advertising partners.

I ¢ Beitrdge

A\ utopla.de

W@/ Bezahlte Werbepartnerschaft mit seifenb™

>

Sause

Fliissigseife in

PIashkverpackung"'
Nicht mit Seifenbrause

Qv

@) Gefalltval_._ly und 923 weiteren F
utopia.de ANZEIGE // Leitungswasser & $
Tabletten = delne vegane nachhaltige Hat

Emweg spender und Nachfullpacks au

AAAAA Lt Tamiamas e

A Q ® ©

\(l_lst'

Flissigseife in =
Plastlkverpackung"' :
Nicht mit Seifenbrause!

Y

Placement
subject to case-

by-case review



https://www.instagram.com/p/CLJQrDIqwmt/
https://www.instagram.com/p/CLJQrDIqwmt/
https://www.instagram.com/p/CLJQrDIqwmt/
https://utopia.de/utopia-cooperation-partners-advertisers/

SOCIAL STORYTELLING UTUP'A
Instagram Story

For example: DeutscheUmwelthilfe

Goal

@ DewtscheUnwelthill * Moving image storytelling

Approach

* Your brand/product/promotion will be promoted via a three-part story
incl. link sticker to your page on the Utopia Instagram profile

e Duration: 24 h

* If desired, your own profile will be tagged to generate new followers

Price: 1.575 €

Placement

subject to case-

by-case review

Please note our criteria for the selection of advertising partners.



https://utopia.de/utopia-cooperation-partners-advertisers/

FOLLOWERS FOR YOUR INSTAGRAM PROFILE

Instagram Raffle

For example: Dopper

Goal
* Generate new followers for your Instagram account

» Create desire for your products

Approach

* Your raffle will be promoted via a post on the Utopia Instagram profile.
Additionally, we share the post in the story with reference to the giveaway

* Our social media editorial team designs the post and story in a way that you
benefit from maximum interest of the target group and optimized reach

* Instagram users can enter the giveaway via the "Follow the giveaway
provider and comment the post"

Price: 3.200 €

Please note our criteria for the selection of advertising partners.

N Posts

@ utopla.de @
¢/ Paid partnecship with dopper_official

0PN

o - _
Mitmachen &%
& gewinnen

Qv

03‘ Liked by val_._ly and 1.150 others

utopia.de ANZEIGE + GEWINNSPIEL // Heu
Refill Day - Passend dazu ruft @dopper_of
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View all 120 comments

G days ago - See Translation
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Placement
subject to case-

by-case review



https://utopia.de/utopia-cooperation-partners-advertisers/
https://www.instagram.com/p/Ce2wngtt1lE/
https://www.instagram.com/p/Ce2wngtt1lE/
https://www.instagram.com/p/CLJQrDIqwmt/

Media

* Newsletter Placement
* Banner Advertising

* Homepage Event



Newsletter

Utopia-Newsletter: With the editorial ,Utopia-Newsletter you can reach strongly involved readers
who are interested in news and trends around sustainability.

Subscribers: 58.426*

Aktionen-Newsletter: With the ,Aktionen-Newsletter, you can reach readers with an affinity for
special offers who are particularly interested in product innovations, new brands and green deals.
Subscribers: 24.883*

*State: January 2023

UTOPIA

Neues aus Utopia

puIswiired

Liebe Utopia-Leser:innen,

unsere Stadte wurden fiir Autos
gebaut. Dass nachhaltige Mobilitat
dennoch mdalich ist, zeigt die Stadt
Kopenh Von ihr k wir




o %UTUPIA E
Newsletter mnd

Choose between an ad in our editorial or our Aktionen-Newsletter.

Rarrige

B s Ancesen R

* UND SPAREN
Bank
top-position Entdecke standard-position
i (1.°ad space) et i e
sparen — jetzt To . schiitzen kannst! .
Zl;nssich;m! 3 Price: 1.150 € Auf PLANETICS, dem Online- Price: 875 €
G s,
deinem Geld bewusst fir nachhaitig und fair produzierte
eine nachhaltige Zukunft. Sportprodukte aus verschiedenen
Entdecke Anlageformen Bereichen & (iber 90 Brands
und Sparméglichkeiten

b s Ercien
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BANNER ADVERTISING ON UTOPIA.DE

Formats Desktop & Mobile

Standard formats

1 Leaderboard (728 x 90 px)

2 (Wide) Skyscraper (120/160 x 600 px)*

3 (Mobile) Medium Rectangle (300 x 250 px)
4 Content Ad (640 x 200 px)

TAl

12 €
€
LA
12 €

Regional

targeting and

capping
possible on

request

Premium formats

5 Billboard (800/970 x 250 px)
6 (Mobile) Halfpage Ad (300 x 600 px)
7 Wallpaper (728 x 90 px (a) + *160 x 600 px (b))

- L d
*is included as a Sticky Ad by default.

TAl

16,50 €
15,50€
16,50 €

UTOPIA I



BANNER ADVERTISING ON UTOPIA.DE Regional UTUPIA
targeting and :}

capping
possible on

Formats Desktop

request

More premium formats TAI
~ 8 Fireplace with wallpaper 18,50 € ; >
(160 x 600 px (a), 1.000 x 90 px (b), 160 x 600 px (c))
9 Outstream Video (640 x 360 / 480 px) 16,50 € ~
10 Dynamic Sitebar (300 x 600 px)* gl s LS :

*is included as a Sticky Ad by default. -



BANNER ADVERTISING ON UTOPIA.DE

Special: Homepage Event with fixed position

Investieren
mit echtem
Impact

o~ -~
Der Central Park als Versuchsiabor: Wie New Yorks ———
Wahrzeichen Stadten in der Klimakrise helfen soll [ |Rrivenes )
C 7 Now York @t s Aatuguow Of . wu »l-'. ,-.a-,;-r
== Sric
- = £

"
=
4
:

i

Placement Reach Fix price

Homepage utopia.de and ca. 70.000 Ad Impressions per week 4.550 € per week
Instagram (Utopia-

Instagram-Bio links to it) 5

Keine Kinderarbeit,
Kein Greenwashing:
\ Keine Kompromisse,

=

SO

UTOPIA



Your contact persons

MICAELA MARTI

Senior Sales
Manager

micaela.marti@utopia.de

VALERIE RAMM

Senior Sales

vr@utopia.de

+49 152 087 278 46

UTOPIA GMBH

The prices shown are not AE eligible.

The minimum booking volume is 1.000,- Euro.

+49 157 353 706 18

RAFAJA BERTELE REGINA NOWAK
Sales- and Head of
Projectmanager Projectmanagement
rb@utopia.de rn@utopia.de
+49 152 087 326 29 +49 157 501 660 60

KUHBACHSTR. 11 . 81543 MUNICH

Fotocredits: CCO Public Domain/Unsplash: S. 0/1/39: Andrew Neel, S. 7: Blake Cheek, S.10/11: Boudhayan
Bardhan, S.12/13: Theme Photos, S. 14/15: Jeremy Bezanger, S.19/20: Micheile Dot Com, S. 21/22: Annie Spratt, S.
24/25: Shane Rounce, S.27/28: Priscilla du Preez, S.30: Jason Jarrach, S. 31: Li An Lim, S. 34: Erica Steeves, S.
36/37/38: Hello Im Nik; CCO Public Domain/Pexels: S. 2: Andrea Piacquadio, Malte Helmhold, S. 16/17: George

Milton; CCO Public Domain/Shutterstock: S. 3: Jacob Lund; CCO Public Domain/Adobe Stock: S. 3: Jacob Lund;

S.10: REWE Group; © CCO Public Domain/Pixabay: S.32: JonasKIM
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